
 

I-195 REDEVELOPMENT DISTRICT 
PROVIDENCE, RI 
 
REQUEST FOR PROPOSALS for  
GRAPHICS, COMMUNICATIONS AND PUBLIC RELATIONS 
 
 
Background 
 
The Rhode Island I-195 Redevelopment District was created for the purpose of acquisition, 
management and administration of the 40-acres (20 developable acres) created by the relocation 
of Interstate 195, located in the middle of Providence’s historic downtown, East Side and 
Jewelry Districts. The 20 acres are zoned to support approximately 2.5 million square feet of 
new construction, and flexible enough to allow for all types of uses, including office, hotel, 
restaurant, research, institutional and residential. In addition, large open spaces and programmed 
parkland are incorporated into the 195 Commission lands under redevelopment.  The 
Commission is the fee owner, as well as the final permitting authority for the property, tasked 
with realizing the highest and best use and spurring economic development.   
 
Overview 
 
The 195 Commission seeks to package and communicate information about the once in a 
lifetime opportunity given to the City of Providence and the State of Rhode Island for the 
development of this strategic land, in the heart of the City’s Knowledge District.  The 
Commission is seeking to develop a creative image and a comprehensive, integrated and 
professional communications and public awareness strategy that addresses and promotes the 195 
Redevelopment District’s mission, progress and successes.  The successful firm will have 
strategies to disseminate information through the planning period, to promote ways the public 
can learn about and get involved, and to create an excitement about the project’s predevelopment 
and ultimate development implementation.  The firm will create and use an innovative logo and 
visual materials, traditional (print, radio) and online media to develop a visual and narrative 
message that educates and promotes the 195 District to stakeholders, government officials and 
interested parties on a continual basis. 
 
Graphics Scope  
 
The identity created will be used in all communications, electronic and paper, all public relations 
and marketing materials, on signage and in presentations to many diverse populations.  The firm 
is expected to understand and incorporate into the design’s message the history of the City and 
the 195 redevelopment land, the public arts component, its open space objectives, its adjacencies, 
and economic potential.  It is meant to announce who we are to the arts, businesses, institutional 
stakeholders, neighborhood stakeholders, and the City and State.   
 

1. Develop and design logo, for printed and electronic materials, posters, signage, flyers 
2. Develop and design an attractive, interactive format and graphic design to be used in all 

the 195 Redevelopment deliverables, including posters, signage, flyers, brochures. 



 

3. Develop and produce an eye-catching, informational brochure for widespread 
disbursement. 

 
Communications and Public Relations Scope 
 

4. Develop and manage press and outreach campaigns to promote the 195 Commission’s 
goals and objectives, to inform the public, members of the media, government entities, 
businesses, neighborhood groups and institutional stakeholders. 

5. Develop an online presence for the 195 Redevelopment Commission to include an 
interactive, visually appealing website, social media tools, business networks and e-
newsletters.  The website will be maintained by the consultant for the duration of the 
Commission’s tenure. 

6. Develop strategies for public participation and awareness and seek out opportunities to be 
heard.  These strategies will include in-person forums that could include large public 
meetings, presentations at community meetings, a presence at special events and smaller 
discussions for specific populations.  The meetings will coincide with major decision 
points, plan development and implementation hurdles.   
Participation at other organizations’ events should be anticipated and programmed. 
Strategies will also include online tools such as social media, and virtual participation 
methods. 

7. Develop and implement strategies for promotion of 195 opportunities to multi-state and 
multi-discipline audiences. 

8. Seek out and suggest new venues for marketing and promoting the 195 Commissions’ 
progress and success.  Implement promotion as approved by Commission. 

Proposal Requirements and Selection Process  
 
Proposals should include the following: 

• Firm profile, Qualifications of key professionals and description of individual roles; 
• Examples of other relevant projects, including a brief description of strategies used to 

advance communication and awareness through visual and written materials; 
• Reference contacts (2-3) and phone numbers; 
• A description of any MBE/WBE or local participation either of the communications firm 

itself or of its intended partners or subcontractors; 
• Brief written and/or visual proposal of the 195 Redevelopment approach and priorities; 
• A detailed fee proposal with sub-pricing for specific tasks, ongoing work and hourly rates 

for additional assignments.  
• Schedule for completion by task.  

 
Proposals will be evaluated based on Firm Capability and Concept (60%) and Fee Expectation 
(40%).   
Please submit three (3) “hard” copies of the Proposal and one digital copy on CD by 12:00 P.M. on 
July 5, 2013. 



 

Please direct proposals to: 
 
Jan A. Brodie, Executive Director 
I-195 Redevelopment District 
315 Iron Horse Way, Suite 101 
Providence, RI  02908 

 
We appreciate your efforts in responding to this request and look forward to receiving your 
proposal.   
 
195 Commission reserves the right to determine which Respondents have met the basic 
requirements of this RFP, whom it wishes to interview, and whom it selects based on which the 
Commission believes in its sole and absolute discretion, provides the greatest benefit to the 
Commission.  Further, the 195 Commission reserves the right to cancel the solicitation prior to 
entering into any agreement with any qualified firm responding to this Request for Proposals, 
and by responding hereto, no firms are vested with any rights in any way whatsoever.   
 
      


